
ACCESS . OPPORTUN ITY. MENTORSH IP.

A ONE‑NIGHT‑ONLY CELEBRATION OF BROADWAY DREAMS’ BRIGHTEST STARSMONDAY, NOVEMBER 25 | 7 PM | NYC

BROADWAYDREAMS .ORG



SPENCER LIFFDRAG TH MUICAL
ALEXNEWELLHUCKD

DBBONDSOOP!
OTIS SALLIDMOKY JO’ CAFÉ

MICHAELMCELROYRNT
QUENTIN EARLDARRINGTONMJ꞉ TH MUICAL

SARAHHARTMANNANATAIA
NICHOLASRODRIGUEZCOMPANY

Broadway Dreams Showcase 2024 proudly invites you to  , the creative highlight of our calendar, and the annual celebration of our mission to build a bridge between the Broadway community of today and the stars of tomorrow.Showcase represents the top 5% of students we worked with throughout our 2024 Summer Intensive Tour, “ ,” who we invited to perform on stage in NYC, under the direction of our Broadway Dreams Goes POPdistinguished faculty for an audience of entertainment industry decision makers. This unique event celebrates the incredible work, heart, and talent of our Dreamers, and is one of the reasons Broadway Dreams is proud to be represented by alumni in 16 currently running Broadway productions. 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FATURING WORK CRATD 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OUR 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ARTIT꞉
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$ 2 5 , 0 0 0   |    T A R   P O N  O RVIP Seating for up to fifteen (15) at the NYC ShowcaseProminent logo recognition on all on‑site signage and digital collateralHalf page advertisement in the programRecognition in pre and post event press releases Recognition in an announcement from the stageOpportunity to gift a branded item to faculty and studentsPhoto and social media opportunity with faculty and studentsPre‑show cocktails with members of the creative team and VIP guestsTwo (2) tickets to the Broadway Dreams Gala on December 7th at The Plaza
$ 1 5 , 0 0 0   |   P R O D U C  RVIP Seating for up to eight (8) at the NYC ShowcaseProminent logo recognition on all on‑site signage and digital collateralRecognition in pre and post event press releases Recognition in an announcement from the stageOpportunity to gift a branded item to faculty and studentsPhoto opportunity with select facultyPre‑show cocktails with members of the creative team and VIP guests
$ 1 0 , 0 0 0   |   D I R  C T O RVIP Seating for up to six (6) at the NYC ShowcaseLogo recognition on all on‑site signage and digital collateralRecognition in pre and post event press releases Recognition in an announcement from the stageOpportunity to gift a branded item to faculty and studentsPre‑show cocktails with members of the creative team and VIP guests

$ 5 , 0 0 0   |   D R  A M  RVIP Seating for up to four (4) at the NYC ShowcaseLogo recognition on all digital collateralRecognition in pre and post event press releases Pre‑show cocktails with members of the creative team$ 2 , 5 0 0   |   R  D  C A R P  TVIP Seating for up to two (2) at the NYC ShowcaseLogo recognition on all digital collateralRecognition in pre and post event press releases Recognition in an announcement from the stage

$ 5 0 , 0 0 0   |   T I T L    P O N  O RVIP Seating for up to twenty (20) at the NYC ShowcaseExclusive opportunity to attend an open rehearsal as guests of Spencer LiffTitle Sponsor logo recognition on all on‑site signage and digital collateralFull page advertisement in the programRecognition in pre and post event press releases Recognition in an announcement from the stageOpportunity to gift a branded item to faculty and studentsPhoto and social media opportunity with faculty and studentsPre‑show cocktails with members of the creative team and VIP guestsTwo (2) tickets to the Broadway Dreams Gala on December 7th at The Plaza

$ 5 0 0   |    U P P O R T  RVIP Seating for up to two (2) at the NYC ShowcaseHalf page advertisement in the program 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